
THE WORLD’S ULTIMATE LUXURY MALE GROOMING   
AND SPA CONCEPT



Gentlemen’s Tonic is a luxury and award-winning concept, founded in 2004 in the heart of Mayfair, that affords the modern man a traditional 
barbershop and a variety of lifestyle, grooming and spa services and products.

The name Gentlemen’s Tonic reflects two aspects:
- Gentlemen’s indicates that the business is dedicated exclusively to the needs of men;
- Tonic signifies the restorative properties of the brand experience. 

Gentlemen’s Tonics’ philosophy is understated, self confident and provides an opportunity for clients to experience the highest level of dedicated 
care and attention. The company now has locations in a number of global cities including London and Hong Kong as well as further units in 
Europe, the Middle East and Asia. Gentlemen’s Tonic prides itself on strong brand guidelines and strict training and operating protocols that are 
diligently maintained throughout all its establishments.

Products are also a core area of Gentlemen’s Tonic’s business and the company currently manufacturers its award-winning retail and 
professional ranges in the UK and Europe and exports to approximately 70 different markets internationally with China being a major focus since 
2022. 

Gentlemen’s Tonic products are used and sold in many of the word’s leading 5-star hotels, flagship airlines and luxury department and concept 
stores as well as specialty perfumeries and health and beauty stores. In China specifically, and since 2020, the company has opened over 75 
hotel spa accounts in the country.  Gentlemen’s Tonic’s products are fully registered in China and the company maintains stock within its 
fulfillment centre in Shanghai. 

GENTLEMEN’S TONIC BRAND
INTRODUCTION



Gentlemen’s Tonic has been honored with numerous awards and accolades in its 16 years history both globally and, in Asia more specifically, 
is the recipient of prestigious awards including Asia Spa Magazine’s Day Spa of the Year and China Spa’s Best Treatment in 2020.

AWARDS



EXAMPLES OF 
GENTLEMEN’S 
TONIC 
WORLDWIDE



• Further physical Gentlemen’s Tonic locations to go 
live in Bangkok, Doha, Dubai and Frankfurt over Q2-
Q4 2022;

• Launch of 5 new retail products to sit alongside 
existing 60 products;

• With re-start of international travel, Gentlemen’s 
Tonic will again be running the spa and wellness 
operations of Cathay Pacific First and launching its 
multi-location operation with Etihad Airways in Q4 
2022 while also extending its First and Business 
Class amenity supply for Emirates Airlines;

• Gentlemen’s Tonic will continue to grow its Mainland 
China team on the ground while also launching 
several significant KOL/influencer campaigns within 
the country alongside traditional PR and media.

FOCUS IN 2022



Global clients include A-list celebrities, politicians, senior executives and a wide variety of expatriate nationals in 
each market that Gentlemen’s Tonic has a physical presence in. Core take-aways include:

• Gentlemen’s Tonic has in excess of 175,000 clients on its database globally

• Average demo is AB1 male with disposable income of $100,000 and above

• Average international spend per visit within an establishment: $135.63
Business internally broadly split between the following treatments/services

30% 32% 19% 19%
BARBERSHOP SPA/LIFESTYLE GROOMING PRODUCTS SALE

THE GENTLEMEN’S TONIC CLIENT





TRENDS IN CHINA 
AND WHERE 

GENTLEMEN’S TONIC 
FITS IN

• L’Oreal and Tmall report in 2019 that the Chinese men’s grooming 
market was experiencing a +40% CAGR and forecasted that the trend 
would continue through to 2027;

• Gentlemen’s Tonic’s existing product ranges is successfully targeting 
both the high and medium end of the Chinese men’s beauty/grooming 
market. However, the company feels there’s also an opportunity to 
quickly and efficiently target the mass end of the market through a 
diffusion range over time;

• On the high premium end, Lab Series is the dominant player which the 
Gentlemen’s Tonic Advanced Derma Care line is ideally positioned to 
challenge by offering a more luxurious and scientific offering; 

• Within the medium price range, L’Oreal Men is the dominant male skin 
care brand in the Chinese market with 22% market share; 

• Gentlemen’s Tonic’s core Babassu & Bergamot collection is perfectly 
priced to marry the medium and high end of the market and targets a 
younger demographic who wants to find more luxury products but with 
reasonable pricing;

• On the mass end, Gentlemen’s Tonic proposes to develop a diffusion 
range that will be positioned right below L’Oreal Men while also being 
able to compete with brands like 高夫, 曼秀雷敦,杰威尔 etc.



GENTLEMEN’S TONIC CHINA TODAY
• Gentlemen’s Tonic has been active in its international expansion for a number of years but has focused specifically on China since 2020. The 

company, from its base in Hong Kong, has dedicated colleagues in China that are developing successful retail and spa partnerships through 
Gentlemen’s Tonic professional and retail products. The company, despite Covid restrictions, has opened over 75 hotel accounts over the last 18 
months;

• Gentlemen’s Tonic is active on all core social media channels in China and has also set up e-Commerce on various platforms including WeShop, 
T-mall, Dewu and Baidu while also just launching its own China website in the country;

• The company already works with a number of China’s key KOLs and influencers and has an exciting programme of online events and promotions 
scheduled to run from Q2-Q4 2022;

• Many well-heeled Mainlanders would have come across Gentlemen’s Tonic as it has successfully managed the Cathay Pacific First Class spa and 
wellness programme within HKIA for almost 7 years;

• In 2020, the company was honoured to be the recipient of China Spa’s prestigious Spa Treatment of the Year in partnership with Rosewood Sanya, 
the first time a male brand had one such an accolade in the award’s history;

• In Q2 2021, the company opened its first barbershop and grooming establishment in Macau at the Grand Lisboa Palace Hotel in partnership with 
SJM. Encompassing over 150 sqm, it is the city’s first international barbershop concept and a core offering within the property’s leisure and 
wellness offering.  

• Gentlemen’s Tonic has been in discussions with Guest Supply to specifically develop a hotel amenity offering in Mainland China over the next 7 
years.



GENTLEMEN’S TONIC CHINESE MEDIA EXPOSURE



EXISITNG 
HOTEL 
PARTNERSHIPS
IN CHINA




